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Patachitra artist preparing her tools. Photo: Charlotte Waelde 2018



The 
importance 

of heritage-sensitive 
digital 

storytelling 
for traditional artists 

• ICH promotion is often carried out by well-meaning 
organizations and authorities who diffuse promotional 
messages based on their understanding of the heritage 
bearer communities. 

• If artists are featured in traditional media such as 
newspapers and magazines, they may not always control 
what is said about them. Advertising in traditional print 
media is expensive. 

• Traditional artists are therefore often the objects, rather 
than the protagonists, of their own promotion. Using social 
media can empower traditional artists to engage with 
audiences and consumers directly and in a cost-effective 
manner.

• This is possible if artists have access to internet and mobile 
phones or other devices with photo and video capacity.



About these 
slides

This section of the HIPAMS toolkit provides some ideas for 
a 3-part capacity building programme, training artists in 
effective digital storytelling through social media. 

• The target of this part of the HIPAMS toolkit includes 
artists, their collective organizations, and the NGOs and 
authorities supporting bearer communities in the 
safeguarding and promotion of their cultural heritage.

• The toolkit only focuses on heritage-sensitive digital 
storytelling skills. It targets artists who already know how 
to create a profile on Facebook, Instagram and other 
social media platforms, have access to smartphones and 
Internet, and are able to take pictures and make short 
videos. 

• Prior capacity building in these areas may be required so 
all participants can benefit from this training



The training is based on 
the HIPAMS framework

Chau Mask by Dharmendra 
Sutradhar. Photo: Diego Rinallo 2019

HIPAMS stands for Heritage-sensitive Intellectual Property 
And Marketing Strategies. 

It is based on the principle that promotion should be 
heritage-sensitive, or respectful of one’s cultural roots. 

We see cultural heritage as the common roots made of 
values, aesthetics, artistic practices and know-how that 
have been passed down through the generations, and to 
which each artists in the community contributes.

HIPAMS encourage artists to use appropriate promotional 
and legal strategies to so that they can safeguard their 
cultural heritage while benefiting economically from 
selling associated products and services. 



Training goals

This training aims to help artists improve their use of 
social media to promote themselves as an artist and their 
cultural heritage (‘roots’). 

Through this training, traditional artists will:

- Reflect on their ‘artist persona’ – related to but distinct 
from who they are – and be able to use this metaphor 
to establish their online presence;

- Learn how to create effective stories, resonating with 
their audiences and clients;

- Review their online presence and improve on it;

- Be able to benefit from ‘user-generated content’ and 
mitigate the risks from online communication;

- Know how to create a routine for ongoing social media, 
with appropriately frequent posts. 

"What's Your Story?" by timhettler is licensed under CC BY 2.0

https://www.flickr.com/photos/63985404@N00/10616941024
https://www.flickr.com/photos/63985404@N00
https://creativecommons.org/licenses/by/2.0/?ref=ccsearch&atype=rich


Training 
Structure

Chapter 1

Developing your artist persona and statement

Chapter 2

Communicating & promoting your artist persona 

Chapter 3 

Maintaining your online presence 
(to be included in the next version)



Chapter 1

DEVELOPING 

YOUR ARTIST PERSONA AND STATEMENT



Exercise 1. 
Introduce yourself 

Please take a moment to introduce 
yourself: your name, where you are 
from, what is your traditional art form, 
and what you hope to learn from this 
training.

You have probably already taken 
training in social media. Please share 
which social media you are using, what 
you like about social media, and what 
your difficulties with social media are.

"who am i?" by paurian is licensed under CC BY 2.0

https://www.flickr.com/photos/70387215@N00/3707187124
https://www.flickr.com/photos/70387215@N00
https://creativecommons.org/licenses/by/2.0/?ref=ccsearch&atype=rich


The artist persona 

• Every artist (singer, actor/actress, painter, 
dancer, craft person) has a public image, or 
persona. It consists of what the general public 
and the fans know about the artist.

• Artists often try of their best to cultivate a 
favourable image in the eyes of the public. This 
public image – the artist persona – often 
includes some elements of their character and 
personal life.

• The artist persona is like a beautiful mask that 
artists wear in public, when they interact with 
their audiences, when they are interviewed by 
the media, and when they post on social media.

Chau mask made by Janmenjay Sutradhar from Charida, 

Purulia. Photo: Banglanatak.com, 2020



The artist 
persona: 
Three layers

The artist 

The character 

The private self 



The artist 

• This layer of the persona is about artistic skills and know-
how (and how they were obtained) best works of 
art/performances so for realized, and recognitions 
obtained. 

• For example, for a painter, it includes how they started 
to paint, who were their masters or inspirations, what 
are their favourite subjects and ways to practice the 
tradition, what clients like in their work, which awards (if 
any) they obtained, in what galleries their work has been 
exhibited, etc.

• All artists in a given community share the same roots, 
but each interpret the common tradition, skills, and 
practices in specific way, contributing to the evolution of 
the tradition and to the creation of new know-how and 
aesthetic codes which will be passed down to the next 
generation. Master artist and Guru Dukhushyam Chitrakar showing one of his scrolls, 

Naya village. Photo: Harriet Deacon 2018



Exercise 2. Who are you as an artist?
Activity in pairs or in small groups. Reflect on who you are as 
an artist. Use the following questions as a guide.

- What’s your artistic story? What led you to become an 
artist? How did you learn, who were your masters and the 
people who inspired you? What was easy and what was 
difficult to learn? Are you training yourself other people? If 
so, do you enjoy transmitting the tradition to the next 
generation? 

- Of the different skills necessary to practice your art form, 
what are you really good at? What is specific/unique in you 
in your way to practice your tradition? 

- Consider your paintings, dances, performances, songs, 
products, etc. Which do you enjoy making the most? Which 
the least? And your clients/audiences, which do they 
appreciate the most? 

- What do you consider your best successes so far? 

- What are your ambitions for the future as an artist? 

Veteran Chau dancer Anil Mahato from Purulia. 
Photo: banglanatak dot com, 2016



The character 

This layer of the artist persona reflects elements of your public 
image that go beyond artistic skills, including attitudes, looks, 
values, lifestyle, etc. Selected aspects of your (non-artistic) 
biography can be included here. 

Personal qualities often have a positive impact on the previous 
layer, or can generate a response in the audience. 

For example, an artist can be a mother of three, and when her 
first son is born, she might start composing songs or paint 
about motherhood. Another artist might have been an orphan, 
and this early life challenge might have given her a strong will 
that has helped her become a better artist. An artist might care 
a lot about the environment, and this is why he uses only 
natural colours in his works. Another artist has a good sense of 
humour, and this is why he likes funny songs that make his 
audience laugh.Swarna Chitrakar performing with her COVID-19 scroll. 

Photo: Banglanatak.com 2020



Exercise 3. 
Who are you 
as a 
character?

Activities in pairs or in small groups. 

Reflect on what aspects of your personal biography and 
personality you would like to be part of your public image and feel 
comfortable sharing with your audience. 

- What elements of your personality contribute to make you a 
good artist? 

- Are there elements of your personal history that influenced you 
as an artist, for example the songs you like to sing, the dance 
you like to dance, the paintings you like to paint? 

- What major personal challenges did you face, and how did they 
influence your approach to art or specific works of art? 



The private self  

Not all aspects of one’s personality or 

biography need to be shared with the 

audience. This is not about keeping secrets, 

but maintaining privacy. The audience does not 

need to know everything. 

Some artists are private and do not like to 

share much about their biography and 

personality with clients and audiences. This is 

perfectly fine. 

Reflect on what you feel comfortable to share 

and what not, particularly in the case of social 

media, where pictures and other content can 

stay online forever. 

by dear_theophilus
https://openclipart.org/detail/122125/locks

https://openclipart.org/artist/dear_theophilus
https://openclipart.org/detail/122125/locks


Think about your public/private self 

• Are there elements of your personality or biography you’d 
rather not share with your clients/audiences and rather 
keep private? 

• There is no need to share this in the training, but reflect on 
it for yourself as an artist.

• Remember that political opinions and controversial topics 
can polarize audiences and generate negative reactions. 
Some people will like and respect you more if you express 
controversial opinions, others will not. 

• Be aware of this and decide what works best for you. 



Exercise 4. Identify three 
words to describe yourself

The previous exercises helped you reflect on who you are. It is now 
time to identify three words that best express who you are and  
what you have to offer to the world.

These three words should refer to both your personal and artistic 
you, which need to coexist in harmony in your public persona. 

Please write down all the words that pop into your mind, read 
them again, and reduce the list to three. 

One way to select these three words is to ask yourself: will these 
characteristics, if appropriately communicated, help me promote 
my art better to my audiences and customers? 

When you have identified your three words, share them with the 
group, taking turns. 

When other participants share their words, offer kind and 
constructive comments to them. 



Exercise 5. Pictures that 
convey who you are
Some people don’t like how they look in 
pictures, but – particularly on social media –
audiences will engage more if you have a high 
quality picture of yourself representing your
artist persona (based on the three words 
exercise).

Even if they are static, pictures can tell 
powerful stories about who you are and what
you have to contribute to the world. 

This is our first visual storytelling exercise. In 
all of your posts, in the future, you should
reflect on how the pictures or videos you post 
reinforce your public image. 

Parvati Baul performing at Bharat Bhavan

Bhopal India, 2017. Photo: Suyash Dwivedi



Taking good pictures 

How to look good in pictures, https://www.wikihow.life/Look-Good-in-Pictures

10 Easy tips and tricks for looking better in photographs, 
https://petapixel.com/2013/05/21/10-easy-tips-and-tricks-for-looking-better-
in-photographs/

How to take a good selfie, https://www.cheatsheet.com/gear-style/how-to-
take-a-good-selfie-model-worthy-tips.html/

How to take good pictures with your mobile device, 
https://blog.hubspot.com/marketing/good-pictures-phone-tips

How to look good in professional head shots, 
http://www.adambronkhorst.com/blog/how-to-look-good-in-staff-head-shots-
photos

Take the perfect artist profile photo, https://bluethumb.com.au/blog/how-
to/take-better-profile-pictures/

The art of the musician portrait, https://digital-photography-school.com/the-
art-of-the-musician-portrait/

5 tips for portraits of musicians, https://digital-photography-
school.com/portraits-musicians-tips/

Young Baul artist Tapan Kumar Das (Sadhu Das Baul).

Photo: banglanatak dot com, 2019.

https://www.baulfakiri.com/artist/tapan-kumar-das-sadhu/

https://www.wikihow.life/Look-Good-in-Pictures
https://petapixel.com/2013/05/21/10-easy-tips-and-tricks-for-looking-better-in-photographs/
https://www.cheatsheet.com/gear-style/how-to-take-a-good-selfie-model-worthy-tips.html/
https://blog.hubspot.com/marketing/good-pictures-phone-tips
http://www.adambronkhorst.com/blog/how-to-look-good-in-staff-head-shots-photos
https://bluethumb.com.au/blog/how-to/take-better-profile-pictures/
https://digital-photography-school.com/the-art-of-the-musician-portrait/
https://digital-photography-school.com/portraits-musicians-tips/
https://www.baulfakiri.com/artist/tapan-kumar-das-sadhu/


Your artist statement
This is your statement of purpose as an artist.

It should reflect your roots – but also what is unique to 
you in your interpretation of the tradition.

It builds on the ideas in the three-word artist persona 
you identified before, but where your persona could be 
your own private principles, the artist statement is 
more public.

The artist statement should be short, about three 
sentences or so, describing what you do and why you 
do it in a way that improves your audience’s 
comprehension and appreciation of your work. 

It should not just reflect who you are, but also what you 
– as an artist – can do for your clients and audiences. 
Writing this down helps to understand what your 
audience might like in your work. 

Young Patachitra artist Soniya Chitrakar with her work. 
Photo: banglanatak dot com, 2020

https://www.bengalpatachitra.com/artist/soniya-chitrakar/

https://www.bengalpatachitra.com/artist/soniya-chitrakar/


Resources on writing an artist statement 
How to write an artist statement, 
https://thecreativeindependent.com/guides/how-to-write-an-
artist-statement/

How to write an artist statement, https://www.agora-
gallery.com/advice/blog/2016/07/23/how-to-write-artist-
statement/

How to write an artist statement, 
https://www.format.com/magazine/resources/art/how-to-
write-artist-statement

Four tips for writing a good artist statement, 
https://www.artsy.net/article/artsy-editorial-4-tips-writing-
good-artist-statement

All you need to know to write your artist statement, 
https://www.pixpa.com/blog/how-to-write-an-artist-
statement

https://thecreativeindependent.com/guides/how-to-write-an-artist-statement/
https://www.agora-gallery.com/advice/blog/2016/07/23/how-to-write-artist-statement/
https://www.format.com/magazine/resources/art/how-to-write-artist-statement
https://www.artsy.net/article/artsy-editorial-4-tips-writing-good-artist-statement
https://www.pixpa.com/blog/how-to-write-an-artist-statement


Exercise 6. 
Write your artist statement
If you are a visual artist, gather together your work
(or pictures of your work) in a physical or virtual space
and look at it. 

What are the similarities? How does the work relate to the tradition? 

If you are a performer, again, think at what your different performances, 
or your specific way of performing them, have in common and how they 
relate to the tradition.

Think also to the emotions and reactions you want to generate in your 
audience through your art.

Then, write down a list of adjectives describing your work. 

After you have a list of words, pick those most useful to describe:

- What you do (medium, media, subjects, tradition)

- Why you do it (what drives/excites you)

- How you do it (creative process, your unique way to reinterpret the 
tradition) 



Exercise 6. Write your 
artist statement (part 2)

Weave together the what, why and how of your 
art into a 2 or 3-sentence long, artist statement. 

Think about your works/performances, and assess 
if what you have written truly reflects you work.

Next, work in pairs, and try to describe your art to 
another person (you can also practice with 
friends, family members, other artists later on).

You can keep on improving your artist statement, 
until you are satisfied with it.



Exercise 7. Make a short video 
with your artist statement

Use your written artist statement as a basis. 

Rehearse with friends or relatives and adapt 
what you say to the video format.

Think of how you want to be dressed, where 
you want to make the video, and any special 
objects or works of art to be around you, so 
that the visual aspects reinforce what you say.

The video should be short (3 minutes max, 
better 2 minutes) and made in a format that 
can be posted on Facebook or other social 
media.



1. Make a picture describing you in 
three words

2. Revise your artist statement 

3. Make a video with your artist 
statement

Revise your social media account(s), 
and include in them your picture, 
video, and written artist statement.

Further work



Chapter 2

COMMUNICATING AND PROMOTING 

YOUR ARTIST PERSONA



Goals

In Chapter 1 of this training, you reflected on 
your artist persona and statement. 

This was a preliminary first step, to get 
started with heritage-sensitive storytelling.

Building on what we did so far, we will now:

- Learn about different social media 
platforms, to be able to use them most 
effectively

- Review your social media presence and 
improve on it

- Learn how to create effective digital stories, 
resonating with your audiences



Social media: 
where to be present? 

There are many social media platforms. 

Facebook, Instagram, and YouTube are some of 
the most widely used, but there are many others: 
TikTok, Pinterest, Twitter, DeviantArt, LinkedIn...

Each has specific characteristics and 
opportunities, and attract different audiences. 

Consider which social media the people you want
to reach are active on, whether they are clients, 
fellow artists, or the general population.



Facebook 

It allows both personal profiles and pages. For your
artist persona, you should consider a page.

Focus is on visual content – never post without a 
picture or video.

Easy link to other social media channels

Allows you to create photo albums of your
art/performances and to caption photos and videos
with important details

But:

- You need to post frequently (ideally, once a day) 
and interact with all comments and likes, and 
reply frequently to messages. This takes time.

- Low quality pictures/content can damage your
reputation. 



Instagram 
Very useful for visual artists. 

Allows you to upload pictures and short videos (3’’ to 15’’). 

With the right hashtags, you can be found. 

You can benefit from user-generated content (if users tag you
or use the right #) 

Permits you to show ‘the making of’ artworks, not only the 
finished works. 

Posts can be easily shared on Facebook. 

Telephone friendly. Filters can make pics interesting.

But:

- You need to post frequently (multiple times a week) and 
interact daily. It requires the ability to make visually
interesting pictures.

- User-generated content can be of poor quality



Youtube

Video-based. Good for performers, but plenty of 
opportunities for visual artists as well (events, ‘the 
making of’, etc.). 

You can organize videos in libraries and themed
playlists.

Videos can be easily shared on Facebook. 

No need for frequent posting.

But:

- Video Editing skills are necessary to turn footage
into high-quality videos. 

- Distracting advertising

- Favors short videos (3-5’ duration). For longer
videos, most viewers will not go to the end. 

https://www.youtube.com/watch?v=RSzvR8Z6A5A

https://www.youtube.com/watch?v=RSzvR8Z6A5A


Exercise 1. 
Find inspiring 
social media 
pages/profiles

1. Decide whether you want to focus on FB, IG, or YouTube. 

2. Look for artists who have interesting pages or profiles on 
your chosen socia media platform. Choose ones similar to 
your art form (e.g., a dancer will look for dancer/dance 
group pages; a painter will look for painter pages).

3. What are the most typical kinds of posts?

4. Which posts generate the most audience engagement 
(e.g., number of likes, number of comments): Which posts 
generate the least? 

5. Find good examples of posts that you feel you could
replicate in your own social media accounts.

6. At the end of the time allowed for this exercise, report to 
the group: tell the story of the artist and the content s/he 
publishes, and show to the group one post that you liked
the most.



Exercise 2. Review your 
social media presence
On which social media are you present? Take the time 
to review your profile(s) and ask yourself these 
questions for each of your profiles.

1. Does your profile as a whole reflect your artist 
statement? Which content is coherent the most 
with your artist persona, and which is not 
coherent/contradict with the image as an artist you 
want to project to your clients and audiences? 

2. Think of the three layers of the artist persona (the 
artist, the character, the private self). What content 
in your profile reflects you as an artist? As a 
charater? Are there aspects of your private self that 
you wouldn’t feel comfortable sharing with your 
clients/audiences? 

Well-known Baul artist Girish Mondal.

Photo: Banglanatak dot com, 2018

https://www.baulfakiri.com/artist/girish-mondal/

https://www.baulfakiri.com/artist/girish-mondal/


Exercise 2. Review your 
social media presence
As an outcome of this training, you
might want to change your current
profile(s) or create a new one. 

Reflect on which platforms you
want to be present, knowing that
each will require an investment of 
time on your part. 

Senior artist Khaibar Fakir. Photo: banglanatak dot com, 2018

https://www.baulfakiri.com/artist/khaibar-fakir/

https://www.baulfakiri.com/artist/khaibar-fakir/


Storytelling

Stories are a good way to promote yourself and let your audience discover the 
artists behind your works of art and performances. 

Well-told stories can create an emotional link with the audience. Can help 
educate the audience about your art form and the way you contribute to it. 

You can tell stories about many different things: 

- Your art form 

- You as an artist and as a person/character

- Your sources of influence, your guru, your family, your community

- Individual works of arts/performances

- Your work routine, your instruments, your training

- Your clients/fans

- Things that happen to you: participation to festivals or trade fairs, travels, 
meetings with other artists, personal facts (unless you want to keep them 
private)

- Your support of social causes (choose carefully, because not everyone supports 
the same causes) 

Macher biye (wedding of fish)

Artist: Alekh Chitrakar

Photo: banglanatak dot com, 2018



Principles of storytelling 1:
Multiple forms 

Stories can take multiple forms: 

- Texts (words);

- Pictures;

- Videos. 

Social media favour visual content (pictures and short 
videos) but a short accompanying text or caption can help 
the audience understand what the author intends to 
communicate. Always caption your pictures and videos! 

- Include description of what the picture/video is, 
highlighting the elements you want the audience to 
focus on and additional details to fully understand it. 

- Respect Intellectual Property Rights. Name the people 
who are in the picture/video, and the author of the 
picture. Make sure you have the right to share any 
artwork depicted in the picture. Chau Jhumur Utsav, Purulia. Photo: banglanatak dot com, 2017

https://www.puruliachau.com/

https://www.puruliachau.com/


Principles of storytelling 2:
Different (social) media, different parts of 
the story

An approach called ‘transmedia storytelling’ suggests that each media has 
specific characteristics that lend themselves to tell elements of a story more or 
less effectively. For example:

- Instagram only allows for short videos, whereas Youtube permits much longer 
videos to tell the same story with more details.

- When talking to somebody, you can adapt your story based on their interest.

- Narrative labels and packaging can provide specific information about 
products, but can link to a website or personal Facebook page where 
interested clients will find more information about other products and you as 
an artist.

You can decide to put the same content on all platforms where you are active, 
but you should consider the possibility to adapt content to the specific 
media/platform you are using. 

Patachitra artist Mamoni Chitrakar performing with her scroll. 
Photo: banglanatak dot com, 2017
https://www.bengalpatachitra.com/gallery/#lg=1&slide=5



Principles of storytelling 3: All 
stories are part of a larger 
story

Your artist statement should help you in the design of the stories 
that you want to share with each social media post. 

When designing any post (video, pictures, text), ask yourself: it is 
coherent with the image of me as an artist that I want to project? 

Posts can refer to different elements of your artist persona:

- The Artist

- The Character

- But generally NOT elements of your private self (anything you 
want to keep private)

Team of Jagannath Chaudhury performing Chau dance.

Photo: banglanatak dot com, 2017

https://www.puruliachau.com/gallery/#lg=1&slide=7

http://Grouphttps:/www.puruliachau.com/gallery/#lg=1&slide=7


Principles of storytelling 4: Stories 
should be adapted to the audience 

When creating stories for promotional reasons, 
you should highlight different elements based on 
who your audience is.

For example, if you are a performer, you can think 
of different stories for audiences who don’t know 
your dance genre (to educate them on the basics) 
and for those who are already very competent 
(additional facts, more details, etc.).

You can think of stories for locals or foreigners, for 
festival organizers or the general public, for fans 
or for those who don’t know you yet.

Baul Fakiri Utsav, Purba Bardhaman. 

Photo: banglanatak dot com, 2019



Exercise 3 –
What’s your 
story?

Steps

1. Initial ideas 

2. Make the story interesting

3. Write down your story

What you’ll need to prepare 

An explanation of your story (1 page), and

- A series of pictures/short videos with an 
accompanying text (as separate posts for FB or 
Instagram) or

- One or more YouTube videos (2-3 minutes long), 
or a storyboard with your planned video.



Step 1 –
What is 

your initial 
idea?

Think of a story you want to tell in a powerful and resonant 
manner. Here are some examples.

• My Story. Choose this type of story if you want to tell the world 
about yourself and your personal story as an artist.

• Our story. Choose this type of story if you want to tell the world 
about your family, your artistic genre or the community of artists 
you are part of. 

• The story of a specific work of art/performance. Choose this type 
of story if you want to talk about a specific work of art, dance, 
song, performance at a festival, etc. Focus on the cultural roots 
and sources of inspiration, but also on what you brought to it at 
the personal level.

• Stories of results. What is the impact you want to make on your 
audience? What achievements have already been obtained? 

Write down some quick notes about your story. 



Step 2  –
Make the 

story 
interesting

Think of fairy tales. There’s always drama, challenges, great characters 
and protagonists. Use these elements to make your own story 
interesting. 

Reflect on how you can integrate some of these elements in your story.

• Who’s the protagonist? You, as an artist, is an obvious choice, but you 
can tell the stories from other perspective (a client, somebody who is 
inspired by your art, important artists who have inspired you, etc.).

• Who are the helpers, who are the opponents? Every hero/heroine is 
helped by somebody and there are always villains who make their life 
interesting. 

• What is the ultimate goal of the story’s protagonist? What are the 
challenges that need to be overcome? 

• Once upon a time… what is the beginning of the story? Where does it 
take place? And what is the happy ending, if any? (but tragic ending 
make for good stories too). 

• What is the moral of the story? What is the key lesson learned? 

Write down some quick notes about your story. 



Step 3 – Write down your story

Draft your story in words       
(1 page). This will be the basis 
for your IG posts or Youtube

video. 

Use the various elements you 
identified, add a lot of details, 

and create a coherent 
narrative.

Think of your target: you 
might want to write the story 
for the general audience, or 
for a specific type of people 
(e.g., art galleries, festival 

organizers, foreign tourists) 

Be creative. Add pictures and 
video footage (they will be 
useful for the next step).



Making IG/FB posts

Plan a few posts, like chapters in your story. Decide 
how many you need to tell your story. 

Select the visual material (pictures, short videos) 
for each post. It can be material you already made 
in the past, or created for the occasion. 

Write the accompanying text (short!) and select 
the right hashtags. 

Before putting your posts online, show the posts to 
somebody (other course participants, friends) and 
ask their feedback. Change your posts accordingly.

Put them online. Check if there are reactions (likes, 
etc.). If there are comments, respond to them. 



Making YouTube videos

Creating good quality videos is more complex than 
creating pictures. Get help if you need it, or stick to 
photos.  

Design how your video will look. If you want to tell a 
long video story, think of divide it up into shorter (2-3’ 
max) stories – like episodes. 

A useful tool to visualize your script is a storyboard, that 
will help you visualize your script.

Before starting, think of:

- People and props that need to appear in the video

- When these people and props will appear

- The setting/backdrops

- The order of sequences (or collections of different 
scenes)



Storyboards

A storyboard is a series of images showing the 
planned sequence of scenes in a film. You can use 
templates or even post-its. 

Use pictures or drawings to identify each scene in 
your planned sequence. 

You don’t need to be able to draw to create 
storyboards. You can create excellent storyboards 
with stick figures and basic sketches.

Add scripts (what people will say) and additional 
notes (location, settings, background music, camera 
angle, etc.).

Ask for feedback on your storyboard from other 
course participants or friends, before making the 
video. 



Resources 
on 

storyboards

Storyboard templates, https://creately.com/diagram-
community/examples/t/story-
board?utm_source=storyboard&utm_medium=blog&utm_ca
mpaign=diagusage

How to make a storyboard, 
https://www.studiobinder.com/blog/how-to-make-
storyboard/

How to write a (marketing) video script, 
https://blog.hubspot.com/marketing/how-to-write-a-video-
script-ht

Video storyboarding 101, 
https://idearocketanimation.com/19868-video-storyboard-
template/

Storyboard templates, https://boords.com/storyboard-
template

https://creately.com/diagram-community/examples/t/story-board?utm_source=storyboard&utm_medium=blog&utm_campaign=diagusage
https://www.studiobinder.com/blog/how-to-make-storyboard/
https://blog.hubspot.com/marketing/how-to-write-a-video-script-ht
https://idearocketanimation.com/19868-video-storyboard-template/
https://boords.com/storyboard-template


Further work

1. Decide how you want to change your social media presence, 
based on what you learned so far. For example: 

• Create a separate FB or IG page, separate from your 
personal account; 

• Consider creating an artist profile on a platform where 
you are not currently;

• Integrate what you learned in your new social media 
posts.

2. Keep on looking for and following inspiring pages. They will 
give you many ideas for your posts.

3. Work on your story and prepare:

- A summary (1 page) of your story and your FB or IG posts, or 
your storyboard and, if possible, a YouTube video.
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